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201451 B1BEEAERT EFFECTIVE FROM JAN 1, 2014

IRtEAEIERR Net Price

4% Full Page = 10,100
BEhiz/2N£h% Double Page = 15,600
4k Half Page = 6,700

#HI{E|HE Production Includes
n TEIRS iR EESS) L Standard photo shooting and standard models
= IBIRERMRENZIT Copywriting and design layout
m {HXZEA  Insertion cost
n FRBENRNIZITEZ B Twice of free revision on design or content
n EFYFRREE RS &5 R a0t EK, LIRS TRIRIIARIERN, BRI ERRIMEM
Additional costs will be quoted on specified requirements set by clients on shooting, model, paper quality, special format, special

design and more than two times of changes on content or design layout

KR4 Copyright
u SRR B EIBEFFRE, AIAREUSIREOEIEERY M 25

Braﬂdj‘@rket]ﬂg Copyright of the Supplement will be owned by Modern Media Group and extra cost will be charged for acquisition of the copyright.

m 1J1ZPRER: EAREHBEI62HE Booking Deadline: 6 weeks before publication date

ii@jqj.%/fjcaéﬁﬁ ri% ﬂ:ﬁjﬂéﬁﬁﬁeﬁﬁ gﬁz‘ﬁ/ﬁ: %Eﬁ Ej]jjﬁ@/ﬂ] » 2 FEBRER: HREERRT42EA Material Deadline: 4 weeks before publication date

ﬁuﬁﬂ,
2DﬁMWM?-ﬁI%EJfﬁ@Aﬁ%?W%@‘%ﬁﬁ@ﬁkﬁ%ﬁ%ﬁ@ﬁi@; {8R40%5 Payment
3 iLadY J-':J‘I‘Z‘UIT?X' ﬁ%ﬂftﬂ},ﬁﬁ %/‘Eﬁeﬁ‘%ﬁaﬁ l_J/\ jt@/ﬁzjj m 50% RTINS NEEET 50% down payment should be paid after booking contract is signed

m 50% SFRT BIAFE R BHIS0KRASZAS 50% payment should be paid within 30 days of the supplement publication date
Trade Marketing
o f3JE 180 T AATR, WALE 55 M ;
o i1 8,800 MAFLRERIAE =, =2 15 KT ;
o HUMNEAN 5000 MR T BEIHIE, IS, Bl ERAR,
HARES, A, = AR HE VIP EHLE,

(lient Marketing
o MR . PR BB R —— IR A
PR, S0 360 FERAHRIAG . SRR T,




ADVERTISING
CIRCULATION

READERSHIP

201581 B1843 Effective from January 1,2015

HERIR (4MI2P)  Gatefold of Front Cover ( 2 Pages)
HERIR (AR4P)  Inside Front Cover Gatefold (4 pages)
EFE—IREM4EER  1st Fashion of W&J DPS
EFaE—IZRER 1st Cosmetic DPS
EFHE_IREMEER  2nd Fashion of W&J DPS
BEFBE I RER 2nd Cosmetic DPS
EFE=IRE4EER  3rd Fashion of W&J DPS
BEFRiSE=i@ER 3rd Cosmetic DPS

EEGIE e /i%:—cﬁ%ﬁ 4th Fashion of W&J DPS
EFaIsEIIZRIER 4th Cosmetic DPS

ERaIEhR Double Page Spread before Content Page
—EFRWR Facing 1st content Page
—BEREER Double Page Spread after TOC1
BZEFRWR Facing 2nd content Page
PHRAIITT Facing Masthead
RESWN Facing Editor's Note
SEEHENR Facing Behind the scene
FEFTRAI Facing Lifestyle
FEmeE—/Fm  IstLH Lifestyle
FEFmE—AFR  IstRH Lifestyle
FERE—ER Double Page Spread before Lifestyle
TRI128 2R Full Page within 1/2 of the Magazine
;'—F—‘:':? /2885 #EkR  Double Page Spread within 1/2 of the Magazine
ER2En 2R Full Page in the Rest 1/2 of Part

ZEE2880 R
H=

Double Page Spread in the Rest 1/2 of Part
Inside Back Cover

H=EhR Inside Back Cover Spread
HJE Outside Back Cover
HhRERL 1/2 Page Vertical
AR 1/2 Page Horizontal

IBEMEBE 5% EE

15% loading fee for fixed position

Hith57RRet (2477, 157REI1ESIY]

Other Special Position [Net Price, Other format to be discussed ]

SHEBESR Back Board

WHINESHR Thick Two-Sided Back Board

BAISIR Super Size Back Board (R&17207515)
AN Modern Lady Secret Envelop

BRI [ 2, SEHHESIK]

Supplement [ Net Price, Other format to be discussed ]

8P

12P
16P
20P
24P

AEMRMB
700,000

1,285,000
678,000
678,000
538,000
538,000
496,000
496,000
485,000
485,000
467,000
322,000
449,000
295,000
269,000
269,000
246,000

240,000
245,000
255,000
485,000

206,000
412,000
180,000
360,000
255,000
456,000
608,000
154,000
154,000

291,900
373,800
467,250
268,800

642,600
724,500
805,350
887,250
970,200

SCFRAR~ Trim Size
417mmx275mm
616mmx275mm
416mmx275mm
416mmx275mm
416mmx275mm
416mmx275mm
416mmx275mm
416mmx275mm
416mmx275mm
416mmx275mm
416mmx275mm
215mmx275mm
416mmx275mm
215mmx275mm
215mmx275mm
215mmx275mm
215mmx275mm

215mmx275mm
215mmx275mm
215mmx275mm
422mmx275mm

215mmx275mm
422mmx275mm
215mmx275mm
422mmx275mm
215mmx275mm
416mmx275mm
215mmx275mm
105mmx275mm

215mmx135mm
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North China

Beijing

Tianjin

Shijiazhuang
Baoding/Qinhuangdao
Taiyuan

Hohhot

Sub-Total

North-east China
Shenyang

Dalian

Harbin

Changchun

Anshan

Sub-Total

East China

Shanghai
Hangzhou/Ningbo/Wenzhou
Huzhou/Shaoxing/Yiwu/Jinhua
Nanjing/Suzhou/Wuxi/Changzhou
Xiamen/Fuzhou

Qingdao

Ji'nan

Weihai/Yantai

Nanchang

Hefei

Sub-Total

North-west China
Xi‘an

Urumgqi

Lanzhou
Yinchuan/Xining
Sub-Total

South-west China
Chengdu

Chongging

Kunming

Guiyang

Sub-Total

Central-south China
Guangzhou

Shenzhen
Dongguan/Foshan/Huizhou
Wuhan

Changsha
Zhengzhou/Luoyang
Nanning

Haikou/Sanya

Sub-Total

Hong Kong/Macau/others

Grand Total

158,000
56,000
18,000
11,000
18,000
14,000

275,000

94,000
45,000
40,000
30,000
6,000

215,000

178,000
128,000
16,000
115,000
35,000
35,000
17,000
11,000
17,000
17,000

569,000

69,000
17,000
17,000
11,000

114,000

118,00
65,000
28,000
16,000

227,000

128,000
79,000
14,000
69,000
46,000
17,000
17,000
17,000
387,000
13,000

1,800,000

8.8%
3.1%
1.0%
0.6%
1.0%
0.8%

15.3%

5.2%
2.5%
2.2%
1.7%
0.3%

11.9%

9.9%

7.1%
0.9%
6.4%
1.9%
1.9%
0.9%
0.6%
0.9%
0.9%

31.6%

3.8%
0.9%
0.9%
0.6%

6.3%

6.6%
3.6%
1.6%
0.9%

12.6%

71%
4.4%
0.8%
3.8%
2.6%
0.9%
0.9%
0.9%
21.5%
0.7%

100.0%

SELHRITERENG2%, BREEATEEN6S, ITHERTEEN2%, HHESSERER:
Retail 92%, Complimentary Copies 6%, Subscription 2%; Retail Distribution Channels:

FE Retail

FEFRE (BERE. SIS, Mk, 29568, 7R 155 EX/EHNE. HES

E- Commerce (including T-MALL, Amazon, Spider, zazhipu, 360buy, yihaodian, jifeng, aizhi, wechat, etc.) 5%
Bz, BIR= Newsstands and news booths 60%
KEGEB . JEMERIEZ: Large supermarkets and convenience store chains 246%
17, Hsk. E=IEZ Airports, subways and hotels 8%
BJEZ: Bookstores 3%

#8id13,000/MER =, BELSEN2XKHH,
TERRE, MK HS, BXBRAR!

EAEIR, IRFRIFFR;
SR ETEIE;
SEEE. W0,
RS HIARIZER ;

SPA. Yogamily. SiHERT. e,
ERMR. =R SHIPERL;
STy

HoSEEE. WLV IPER;

TBER AR R, A2REE;
HHRET;

TR ek S R T

SREFAG;

FEFANZFR BFRED;
HETAHR AT SN,
FiEmit_Ef/ASICE0/CFO/CO0/GME;

£ERE003R TP CEO/CFO/CO0/GME;
m 7ELEPANE A 50058CEQ/CFO/CO0/GMES;

EPREMBAERESR;
HEBR. B HES.

miE SMAEBEEATIMSIERIM, THEFMEETIH A EE

High-end restaurants and entertainment venues;

High-end watch and jewellery shops;

High-end commercial buildings and shopping centers;

Up market venues;

SPA, Yoga and health clubs;

Hair & Beauty salons;

Upscale kids center;

Selected areas in luxury office buildings and VIP members of luxury
shopping centers;

Leading hotel-style apartments, four-star and five-star hotels;
Airport VIP Lounges;

Luxury car showrooms;

High-end medical care institutions;

Major private lounges and clubs;

Prestigious market research organizations and consultancies;
CEO/CFO/CO0/GM of listed companies in Shanghai and Shenzhen;
CEOQ/CFO/COO0O/GM of Chinese firms with Fortune 500 investments;
CEO/CFO/C0O0/GM of top 500 Chinese joint ventures;

Members of International EMBA clubs;

Celebrities, famous experts and stars.
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iLady for iPad

EpmEE]
B-ERE
BR-RE&
BR-ARE=EE
Fashiont=E - =&
Fashiont=E-&ilk
RS
Fashiont=B/NM=EZ
Beautyt=B-£E~E
Beautyt=B-gil4
ESEIms
Beautyt=B~/\=EE
Funt=B-£mE
Funt=B-gilg
RS
Funt=B-/\=EE
Buyt=B-f
eSSt
MF=-—/M=EE

RRE=BHE) S-PENES
BRSBTS () -=BEH

EFHR
Erclvar=rallis
WERBES

RRE=R#E) S 1=BE3

Homepage-Opening Page
Homepage-Focus Picture
Homepage-Crazy Banner
Homepage- Top Right Banner
Fashion Column-Focus Picture

Fashion Column-Full Screen AD
Fashion Column-Small Column Picture
Beauty Column-Focus Picture

Beauty Column-Full Screen ADs
Beauty Column-Small Column Picture
Fun Column-Focus Picture

Fun Column-Full Screen ADs

Fun Column-Small Column Picture
BuyColumn-Focus Picture

Video Room-Focus Picture

Video Room-Small Column Picture
Star Column Sponsorships-Wish Lsit
Special Column

Client Video

Interactive & Creative Advertising Production

Editorial Content

Column Sponsorships-Section title

it PEMNRERE ShE

Remark: Page Turning Rules is case by case.

iLady for iPhone

iPhone-E /=5 EIE Homepage-Opening Page

BR-EINE
BR-IFERE

Homepage-Top Banner

Fashiont=E-&TRE Fashion Column-Top Banner 28,000 /%

Beautyt=E-&TRE Beauty Column-Top Banner

FUN=E-ETRE
Buyt=B-EnE
=B8]
Baelsr S

Fun Column-Top Banner
Buy Column-Focus Picture

Column Sponsorships-Section Title
Interactive Creative Advertising

it PERNRERE ShE

Remark: Page Turning Rules is case by case.

AERMRMB
42,000 /&
42,000 /&
35,000 /&
30,000 /&
36,000 /&

45,000 /%
100,000 //3
36,000 /%

45,000 /%
100,000 //3
36,000 /%

45,000 /%
100,000 //8
32,000/2%
25,000 /2%
90,000 /2%
300,000//F
320,000//8
15,000//E5
TBC /{Fam

170,000 /{E&n

10,000 /)%

1,200,000 /Z=E

Size
XER
AEMRMB  iPhone 4 iPhone 6
42,000 /&% 640%960  1242x2208
30,000/% 720%x506  720%506
Homepage-Non-Top Banner 25,000 /7% 720x506  720x506
720%506 720x506
28,000 /% 720%x506  720%506
28,000 /% 720%x506  720%x506
28,000 /&% 720x506  720%506

1,200,000 /Z=E
1,200,000 /{E5A

Size
MIE (B=R)
2048%1536
1563%1406
485%1352
485%352
1800%800

2048%1536
434%316
1800%800

2048x1536
434%316
1800%800

2048%1536
434%316
500%313
1800%800
434%316
Tailor-made
Tailor-made

Format
ST
PNG/TIFF/JPG/Gif/Mp4
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG

PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG

PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG

PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG

Production Cost

Tailor-made
Tailor-made
Tailor-made
Tailor-made

2015F1B1H4%3] Effective from January 1,2015

iLady for Android
Android
EBV=EE] Homepage-Opening Page

BR-EINE
BR-IEETRE
Fashiont=B-&IRE|
Beautyt=E-&TE
Funi=B-&InE|
Buyt=B-&TRE
=BE#E)

BelEr SHIE

Homepage-Top Banner
Homepage-Non-Top Banner
Fashion Column-Top Banner
Beauty Column-Top Banner

Fun Column-Top Banner

Buy Column-Top Banner

Column Sponsorships-Section title
Interactive Creative Advertising

&iE: BEMNRERET ShE

Remark: Page Turning Rules is case by case.

AEMRMB

42,000 /K
25,000 /&
22,000 /&
25,000 /&
25,000 /%
25,000 /&
25,000 /&
1,200,000 /Z=E
170,000 //ES

iLady for Wechat

E— First Position

NEZ Non-First Position

BEItIETS51E Interactive & Creative Advertising Production

Landing Page Size

PR ET

iPhone 4 iPhone 6

640%960  640%1136 PNG/TIFF/JPG
640%960  640%1136 PNG/TIFF/JPG
640%960 640%1136 PNG/TIFF/JPG
640%960 640%1136 PNG/TIFF/JPG
640%960 640%1136 PNG/TIFF/JPG
640%960  640%1136 PNG/TIFF/JPG
Tailor-made

Tailor-made

&iE: BERURERET ShE

Remark: Page Turning Rules is case by case.

Size
& Android

720%1280/800%1280
720%506

720%506

720%506

720%506

720%506

720%506
Tailor-made
Tailor-made

AEMRMB
85,000 /)%
70,000 /)%
170,000 /{ESR

Format

XHRET

1080%1800/ 1200%19208
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG
PNG/TIFF/JPG

& M&Android

Tailor-made



#B512E Education Level

BRI E
MR E
WAEL
KERLT

Bachelor’s Degree or above (Overseas)
Master’s Degree or above (China)
Bachelor’s Degree (China)

Junior College Graduate or below

iHZEH X Consuming Behavior

SR RPN
EEHEE S
Btk

Moderate Spending
Careful Spending
Overspending

Bl 13%
I 23%

I 60%

| AT

I 60%

I 28%
2%

FJiE#B Reading Interests

ES A S
AR
il
eSS
BREARFHE
207
FTHE
SRR
BRIl fE
ERIRIT
HESSS
yizt?)|
YRS

Beauty
Fashion

Travel

Food
Education
Finance
Parenting
Psychological Health
Career
Interior Design
Relationship
Pets

Housekeeping Service

I 85%
I 72%
I 66%

I 7%
I 6%
I 45%
I 37%
I 35%
I 35%
I 25%
. 25%
B 8%

B 5%

FEi983ZH Average Monthly Expense

500015 00000 e ERREASIE Online Habits

15~21 10,000~20,000 B 20%

2h~3h 20,000~30,000 M 9% S ALY Online shopping D 73%

3BTThALE above 30,000 B 5% AR ] Browsing D 7%
TR B Email D 2%
BAR3R Social Network D 4%

R i I 52

&% {R%F Consuming Preference ;ﬂx\;i: o z:z::;”g — M%SU’

IRImEIE/EE2E Clothes, Handbag, Shoes B 22% BT Watching Video I 37%

REFR/FIME Watch & Jewelry I 2% Dizas4 Game B 4%

AR Social events B 20%

ESSR S Beauty B 6%

EAE ] [ES Education B 4%

BRYr 3% Occupation

EREHREERR CEO/Senior Management
MAIRAKAEELEFE Marketing/PR/ Sales (Middle-level)
WISSASEARITEFE Accounting/Finance/Banking (Middle-level)
XHEIEEHR Creativity (Middle-Level)

T2 IT (Middle-Level)

iR Others (Middle-Level)

BrER Freelancer

Tl At Professional

BT RASAR Government Administer

EBER R Ordinary Staff

B 0%
I 26%
6%
W s%

B 5%

Ml 5%

B 9%

B s%

I 3%

B %

APP&EHAiERE Average reading time per day on APP

10 $HLATR
10~205 %
20~309
30~457¢
45~6078
607 tHLA L

(RS XITEREE R EAPPRIA}355 #h

below 10mins

10mins-20mins
20mins-30mins
30mins-45mins
45mins-60mins

above 60mins

I 3%

B 20%
I 30%
B 23%
5%

M 9%

The average time of reading fashion news on APP is 35 minutes. )



RSHEEXRIES R Reading Habits on WeChat

LEESEISEi:3ES
BB NERD
MENEREN
BRE T EES
2% CIMEENES|
CIRIERISIE

PRIZRIE BN

Sharing news

Interesting interaction

Deals

All kinds of offline activities and party
Online shopping news and guide
Forum discussion

Building social circles

MISHEXRIERE Reading time on WeChat

5
Gl
™
e
e
BERIERE
ROBE

Morning

Noon
Afternoon

Late Afternoon
Midnight

All the time
Only few

EEFHEESRAEE What readers are looking for?

LNENRS
RIS
SRP% 85
ESHAS
HENERIEL]
%)

ESEY

kR

H37

RERIT

Hifth

Offline activities and party
Fashion news

Interact with online users
Beauty

Deals

Shopping

Food

Health

Career

Interior Design
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All advertisements that appear in any publication of Modern Media Group must comply with "The
Advertising Ordinance" of the People’s Republic of China.

Certificates Proof Requirements :

m A certificate of registration must be presented when advertising a registered brand name and logo;

m Pharmaceuticals and cosmetics advertisers must present advertising approval certificate from the Provincial Health Department;
m Job advertising requires the approval stamp from the Labor or Personnel Department;

m School advertising must be accompanied by a certificate from the Education Department.

The Publisher reserves the right to revise or reject any advertising copies or graphics

Advertising copies must be delivered on or before closing date as designated.

Execution of an advertising booking order is subject to publisher” s copy, including display, text and illustration.

The publisher reserves the right to reject or cancel any advertisement at any time for any reason

Cancellation will not be accepted after the booking deadline. Cancellation either in full or in part by the advertiser or the advertising
agency of a contract nullifies all rate and/or positioning protection for the remainder of the contract.

The publisher reserves the right to repeat existing material in hand when the advertiser fails to meet the material copy deadline.
The publisher will not be bound by any conditions, printed or otherwise, appearing in orders or copy instructions when such
conditions violat the regulations set forth in the rate card.

In the event of nonpayment, the publisher reserves the right to hold the advertiser and/or its advertising agency jointly and severally

liable for such bills as are due and payable to the publisher.
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