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S I N G A P O R E  A I R L I N E S 
N E T W O R K 
Covers 137 destinations, 
together with SilkAir and Scoot

For more information on flight schedules and routes, visit singaporeair.com

Cities served by

  Singapore Airlines
  SilkAir
  Scoot
  Singapore Airlines Cargo

  Singapore Airlines and SilkAir
  Singapore Airlines and Scoot
  SilkAir and Scoot
  Singapore Airlines, SilkAir and Scoot

Anchorage

*Non-stop flights between Singapore and New York commence from October 2018
**Non-stop flights between Singapore and Los Angeles commence from November 2018

SilverKris M E D I A  K I T  2 0 1 8  |  2 0 1 9

The world’s most awarded carrier, Singapore Airlines (SIA) flies  
1.6 million travellers every single month, via 3,400 flights, and its  
expansive network includes 370 destinations in 86 countries. 

In 2018, Skytrax named SIA the “World’s Best Airline” in their annual 
World Airline Awards. In addition, SIA also received other awards 
including “Best Airline in Asia”, “World’s Best First Class” and “Best First 
Class Airline Seat”.

A  C O V E T E D
P A R T N E R S H I P

* Including Singapore Airlines Cargo, SilkAir and codeshare services • Figures and map are accurate as of 1 September 2018

million 
annual 
passengers

destinations

monthly 
flights

aircraft 
in fleet

19.2
370*

3,400
110
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The 
impact 
of travel 
media

Travellers are 
50% more 
engaged 
reading inflight 
than when on 
the ground

Travel media 
reaches real 
people in a 
controlled 
environment

74% of 
passengers 
read inflight 
magazines

Passenger 
numbers are 
growing 3-5% 
every year

Inflight media 
is always 
inspiring and 
positive 

Travel media 
has the most 
affluent 
readership in 
the world 

Passenger 
numbers will 
double in the 
next 20 years 

Ink is the 
largest 
travel media 
company in 
the world with 
award-winning 
content

Have your brand 
not only seen 
but remembered

• Sources: Global Passenger Survey / Gfk / TGI / Higher Level 2016 / SITA
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The reimagined SilverKris is a beautiful, world-
class publication that truly reflects Singapore and 
Singapore Airlines’ position as a global leader in 
the airline industry. 

The title features an entirely bespoke front section 
called “The SQ”, which provides readers with a 
curated briefing on the hottest happenings and 
must-know trends around the world. 

One of the key elements of this section is 
“Curators”, where an ace team of Singaporean 
experts delivers insights about their respective 
industries. Other highlights include new hotel 
openings across SQ’s network, the “Stopover” – a 
three-day itinerary for exploring Singapore – and a 
neighbourhood spotlight with insider tips.

With the feature stories, readers can sit back, relax 
and luxuriate in longer pieces that meld lush 
photography, creative typography and engaging 
storytelling. These in-depth narratives help readers 
get under the skin of individual destinations.

Amazing photography, stylish design and 
outstanding lifestyle content all serve to showcase 
the stunning breadth and depth of the SQ 
network, providing discerning Singapore Airlines 
passengers with a wealth of inspiration to 
explore the globe.

An inflight 
magazine 
that does more
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T H E  S Q  |  H O T E L S

COMO  
Uma Canggu 
Bali

The latest 
beachside retreat 
from swish luxury 
hotel and resort 
brand COMO 
sports 119 elegant 
rooms and suites 
that are spread 
across a hectare of 
landscaped gardens 
and lagoons

A striking design by three of 
the world’s top design and 
architecture stars
The result of a collaboration 
between Singapore-based 
interior designer Koichiro 
Ikebuchi, Italian design 
doyenne Paola Navone and 
her compatriot, architect 
Giacomo Passera, COMO 
Uma Canggu is a beachy 
yet contemporary 
blend of eye-catching 
Asian details and 
Italian minimalist 
features. Rooms and 
suites are bright, with 
floor-to-ceiling 
windows, spacious 
terraces, and pale blonde 
timber, but these are 
juxtaposed with Balinese 
touches such as vertical 
gardens, local artwork, batik 
textiles and copper-hued tiles 
that are inspired by Bali’s 
volcanic rocks.

A genuine effort to 
minimise impact on 
the environment
It’s clear that the resort goes 
to great lengths to be as 
sustainable and eco-friendly as 
possible. There isn’t any 
plastic to be found here; 

rather, you’ll use bamboo 
straws, glass bottles, 

paper-wrapped toiletries 
and even biodegradable 
bamboo toothbrushes.

Proximity to
some of Bali’s best 
breaks and an on-site 

surf shack with 
expert instructors

The resort has teamed up 
with Australia’s Tropicsurf 

with an on-site surf school 
offering year-round, 
customised classes for 
beginners (you’ll have your 
first class in the pool, but 
move on to one of Canggu’s 

Rooms and 
suites come 
with spacious 
terraces

comohotels.com/
umacanggu
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A U S T R A L I A

“Food is a subject 
that crosses all 

boundaries and 
cultures. That 
connection to 

food, the land,  
the earth – that is 
something that so 

many people in the 
world right now 
are looking for, 

and it’s been here 
the whole time” 

How Jock Zonfrillo’s obsession with forgotten Aboriginal 
food traditions inspired Australia’s best restaurant 

Words by Claire Knox Photography by Peter Tarasiuk

Layouts are for illustrative purposes only

S M A R T  B U S I N E S S  I N S I G H T SG L O B A L  O U T L O O K

E X P E R T  C U R A T I O NE M E R G I N G  L I F E S T Y L E  T R E N D S

O V E R V I E W 
The SQ section
•  By the numbers
•  Stopover
•  Hotels
•  City spotlight
•  Curators
•  Celebrity  
 interview

Feature section
•  Fashion feature
•  Destination  
 features

SIA section
•  Destination  
 feature 
•  Cabin crew / 
 SIA staff profile
•  KrisFlyer /  
 Boarding pass  
•  Services 
•  Fleet
•  Distances
•  Airports   
•  Networks
•  Insights

Chinese section   
•  By the numbers
•  Celebrity  
 interview
•  Destination  
 feature  
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Through SilverKris, you are reaching  
a targeted demographic of savvy  
global travellers.

Our 19.2 million annual international 
passengers fly often, for business and  
for pleasure, and have discerning 
knowledge of and appreciation for 
luxury products, stellar services 
and unique experiences. 

I N - T H E - K N O W 
R E A D E R S

Source:  Singapore Airlines Services Performance Survey 2016/17

travel 
for business

38%

21–30 yrs
20%

travel 
for leisure

35%

31–40 yrs
28%
male
67%

41–50 yrs
45%
female
33%

 under 21 yrs
6%

51 and above
1%
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290K
M O N T H L Y  P A G E V I E W S

O V E R

AD SPACE

Reach travellers in the planning stages of their journey 
via the daily-updated SilverKris.com – packed with fresh 
lifestyle content, thoughtful articles, destination guides, 
shareable videos and photos and plenty of inspiration. 

Our advertising opportunities include leaderboards, 
rich media display roadblocks, sponsored specials 
and microsites.

A N
I N T E G R A T E D

W E B S I T E

Leaderboard

Half-pageAdvertorial MREC
Promotional

Video

AD SPACE

ADVERTORIAL
AD SPACE PROMOTIONAL

VIDEO
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A D V E R T I S I N G
R A T E S

SilverKris Magazine

Premium Positions SGD/month

Outside back cover $40,000

Inside back cover $31,000

Inside front cover spread $69,000

Rest of Book  SGD/month

Double-page spread $53,000

Full page $26,500

Loading Fee SGD/month

Front half $31,177

Specified position $31,177

Advertorial $31,177

 Trimmed (mm) Bleed (mm) Type Area (mm)

ROP full page 190 (w) x 260 (h) 196 (h) x 266 (w) 170 (h) x 240 (w)

Double-page spread 380 (h) x 260 (w) 386 (h) x 266 (w)  360 (h) x 280 (w)

Technical Specifications

m a y  2 0 1 8

t h e  s q  n o m a ’ s  a l u m n i  c h e f s ,  l o n d o n ’ s  w h i t e  c i t y ,  r i h a n n a ’ s  s t e l l a r  a l l - f e m a l e  c a s t m a t e s 

W I L D  

K I T C H E N

SilverKris

how a new 
wave of chefs 

is bringing 
indigenous  
australian 

ingredients to 
the nation’s 

top tables 

巴黎之绿野鲜踪 

West side  
style story 
bangkok’s  
sleepy khlong 
san district 
wakes up  
to its fashion 
potential



SilverKris M E D I A  K I T  2 0 1 8  |  2 0 1 9

* e-Newsletter sold out until end 2018
** Priority goes to Roadblock and upon availability

*** Including HTML, Javascript, CSS and all images

SilverKris.com and e-Newsletter*A D V E R T I S I N G
R A T E S 1. Homepage* Rate (SGD) Desktop Size File Format  File Size Mobile Size  File Format  

Leaderboard $8,000 for 2 weeks 728 x 90px HTML5 Banner, JPG, GIF 200kb*** 320 x 50  HTML5 Banner

Half-page $7,000 for 2 weeks 300 x 600 HTML5 Banner, JPG, GIF 200kb***

MREC $5,000 for 2 weeks 300 x 250 HTML5 Banner, JPG, GIF 200kb*** 300 x 250 HTML5 Banner

Advertorial Upon request 

Promotional video Upon request 

  

2. Run-on-site** Rate (SGD) Desktop Size File Format File Size Mobile Size File Format

Leaderboard $7,000 for 4 weeks 728 x 90px HTML5 Banner, JPG, GIF 200kb*** 320 x 50  HTML5 Banner

Half-page $6,000 for 4 weeks 300 x 600 HTML5 Banner, JPG, GIF 200kb***

MREC $4,000 for 4 weeks         300 x 250 HTML5 Banner, JPG, GIF 200kb*** 300 x 250 HTML5 Banner

Advertorial Upon request 

Promotional video Upon request 

    

3. Run-on-site (within article)         

In read video ads, pre-roll video ads (30s skippable or unskippable)   Upon request

j u n e  2 0 1 8

t h e  s  r i s i n g  s t a r s  o f  f o o t b a l l ,  v e g a n  g o e s  m a i n s t r e a m ,  c h r i s  p r a t t ’ s  j u r a s s i c  j o u r n e y

SilverKris

JUNE 2018
SilverKris

W I T H  B A T E D

The railroad 
less travelled
exploring sichuan’s
forgotten countryside 
by steam train

the allure of 
freediving in cape town’s  

underwater forests

B R E A T H

首尔动感魅力 首尔动感魅力 
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Issue Booking Deadline Copy/Artwork Deadline Onboard Date

October 2018 September 4, 2018 September 6, 2018 October 1, 2018

November 2018 October 2, 2018 October 4, 2018 November 1, 2018

December 2018 November 1, 2018 November 5, 2018 December 1, 2018

January 2019 December  3, 2018 December 5, 2018 January 1, 2019

February 2019 January 2, 2019 January 4, 2019 February 1, 2019

March 2019 February 1, 2019 February 4, 2019 March 1, 2019

April 2019 March 1, 2019 March 4, 2019 April 1, 2019

May 2019 April 3, 2019 April 5, 2019 May 1, 2019

P R O D U C T I O N
S C H E D U L E

Get in touch Denise Jaschke
Commercial Director
denise.jaschke@ink-global.com
+65 6302 2377

SilverKris

JULY 2018
SilverKris

 Silverkris July  2018

 DTPshare 3
 Sharon

Rev2
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Flavour
over frills 

TOP CHEFS ARE 
THE NEWEST CONVERTS 

TO SAN FRANCISCO’S 
FAST-CASUAL 

DINING SCENE   

RESIDENTS OF AUCKLAND’S 
GREAT BARRIER ISLAND 
WORK TO PROTECT 
ITS GREATEST ASSET: 
THE WORLD’S BEST VIEW 
OF THE MILKY WAY

G A L A X Y
G U A R D I N G  T H E

T H E  S  S O L A R - F U E L L E D  M U S I C  F E S T I V A L S ,  A R T  A N D  S C I E N C E  C O L L I D E ,  A M S T E R D A M ’ S  R I S I N G  N O O R D
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